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(1) Distinguish between cultural diffusion and transmission of culture.
(11)

Describe euach of the following global theories of social change:

0 modernisation theory;

(4 marks)

(I)y  world system theory;
(II)  dependency theory.
. (6 marks)
Describe five characteristics of culture. (10 marks)
(1) Explain the meaning of the term community. (2 marks)
(i) Describe four differences between a community and a society. (8 marks)
Explain five features of the conflict theory. {10 marks)
Describe five characteristics of a social system. (10 marks)
(1) Explain the meaning of each of the following terms as applied in social change:
4] maturation;
(II)  socialization. {4 marks)
(i1) Explain three factors of the process of socialization. (6 marks)
Explain each of the tollowing terms as applied in social inequalities:
{1} social stratification:
(1)  ethnic group,
(i)  race;
(iv)  stereotype;
(v) gender.
(10 marks)
FExplain five featurcs of religion, (10 marks)
Describe four aspects of social marketing. (8 marks)
Describe six stages of the social marketing process. (12 marks)
Explain how each of the following variables influence behaviour change:
(i) facts;
(1)  force:
(1)  feelings;
(iv)  freebies;
(v) facilitation.
(10 marks)



(b) Explain the phases of developing a social marketing program. (10 marks)
7. (a) (1) Explain the meaning of each of the following terms as used in social marketing:
) market research;
(Il)  market strategy.
{4 marks)
o
(i)  Explain three basic steps of social marketing. (6 marks)
(b) ‘ Explain five P’s of social marketing mix that influence behaviour change.
(10 marks)
8 (a) Explain four advantages of using internet in social marketing, (8 marks)
(b) Describe six disadvantages of using newspapcrs in social marketing. (12 marks)
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